eVision

Home page / contact us / site map More Traffic. More Business!

Optimizing PDFs for Search Engines 2008

Contents

Introduction 2

Better rankings & click-throughs 3

Make sure your PDF includes mostly formatable text ..............ccovvvviieinnnnen. 3

How to tell if the text is formatable text -..........cccccceeiiiiiiiii s 4

Optimize the text in the dOCUMENT ...... ... e 5

Include keyword-rich selling message in the Document Title.......................... 6

What happens when you don't create a Document Title ..................... 6

How to update the Document Title.........coovviiiiiiiiiiiiiiei e 6

LINKtOthe PDF .. .. 9

Increase web site visits from a PDF (Humans & Search Engines) 9

Add CcoNtaCt INFO......cooieeeeeee 9
Include active hyperlinks to your web Site ............coovvviiiiiiiiiiiiiiieeeeeee, 9
Active Links when a PDF is viewed as HTML.........ccccceeeiiiiiiiniiincnnnns 12
How to convert URL's into active hyperlinksina PDF....................... 13
How to turn any text or image into an active link ..........ccccccceeiivi e, 14
PageRank and PDF'S ........uuuiiiiiiiiiiiiii et 16

Optimizing PDFs for Search Engines 2008 Rev 2.01 11/2008 Copyright 2008 eVision LLC www.eVisionSEM.com e i



http://www.eVisionSEM.com
http://www.evisionsem.com/
http://www.evisionsem.com/contact.htm
http://www.evisionsem.com/site_map.htm
http://www.evisionsem.com

Introduction

Search Engine Optimization (SEO) For PDF’s

Acrobat Reader Files (PDF) do get indexed by search engines and they can do well in the
search engine results.

PDF = Portable Document Format.

In this document we'll cover -

e More Click-Throughs & Higher Rankings: Tips to better rankings & click-throughs from
search engine result listings for your PDF’s.

e Increase web site visits from a PDF: Both from Humans & Search Engines

Get more people to visit your web site or contact you: Including active links
within PDF’s to increase the number of readers who visit your web site or contact
you.

Content Discovery by Search Engines - Active links within a PDF give search
engines paths to find content on your web site and may improve search engine
indexing & rankings.

NOTE - You are free to republish this PDF or pass it along as long as you retain the PDF in its
entirety with all its active hyperlinks.

by:

George Aspland

eVision, LLC

179 East Main Street

Branford, Connecticut USA 06405

203 481.8005  sales@eVisionSEM.com ¢ www.eVisionSEM.com
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Better rankings & click-throughs

Make sure your PDF includes mostly formatable text

Search engines can’t read text that's part of an image (You already knew this. It's the same issue

with HTML web pages)

Here’s an example of PDF file that was indexed in Google. It's a special issue from Scientific
American that was put up on a government web site (It has since been moved or deleted).

Whoever put this PDF up scanned the entire issue in from a hardcopy (This is not unusual. We see
many PDF’s that are scanned from hardcopy).

Here’s a screenshot of a partial page from this nine page PDF:
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Anew incarnation of Linstein's cosinclogical
constant may point the way beyond general relativity

By keawrense M, Krauoo and Miohaa! G, Turner

In 1917 Albert Einstein faced a confusing problem
as he tried to reconcile his new eheory of gravity, the general theory of rela=
tivity, with the limited onderstanding of the universe ae the rime. Like mpse
of his contemporaries, Finstein was convineed that the universs must be star-
ic—neither expanding noe contrmeting—but this desited state was not consis-
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stein abandened the concept. Russian-American physicist Gearge Gamow de
clared in his amobicgraphy thar “when [ was discossing ecsmniogical proh-
lems with Finsrein. he remathed rhar the intradnction af the coemnbamioal e
was the bigpest blunder he ever made in his life.®

In the past sixyrcars, however, the cosmological term—nnw called the cos-
miological constant—has reemerged wo play a cenwal vole in 21secenmry phiys-
ics, But the motivation for this resurrection is actually very different from Fin-

A PDF indexed in Google.
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The entire document was scanned in from a hardcopy

While this is an extreme example of including all the text in a document within images it will help
emphasize the issues of not using formatable text (defined below).

Better rankings & click-throughs
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Here are some of the problems when you scan a document from hardcopy:

o The entire PDF is made up of solid, one page images so it's huge, many times larger than it
needs to be.

e Because the text is scanned it's very hard to read, almost illegible.
Most importantly, search engines can not read the text within this PDF

Below was a search engine listing for this PDF in Google:

PDF] pdf file
File Format: PDF/Adobe Acrobat - View as HTML

Page 1. Page 2. Page 3. Page 4. Page 5. Page 6. Page 7. Page 8. Page 9.
snap.lbl.gov/news/ScientificAmerica_special_Issue_0904.pdf - Similar

pages

Notice the description Google created for this file, “Page 1. Page 2. Page 3. Page 4. Page 5. Page
6. Page 7. Page 8. Page 9.” This happened because there was no text in the PDF that Google
could read. Google could not read the text in the PDF so it could not create a more meaningful
description.

This listing is not going to help “entice” people to click-trough to this document and it will
not help this document rank better unless somebody is searching for “Page 1”. or “Page 2". etc (I
think I'm the only one who does that!)

Compare the above listing to a Google search results listing for a PDF from our site for a search on
“improve conversion rates”:

ror] Improving Conversion Rates with Conversion Point Architecture Design
File Format: PDF/Adobe Acrobat - View as HTML

‘How can Conversion Point Architecture. Design. increase my leads. and sales?” Successful
wehsites are all about improving your conversion rate. ...
www_evisionsem.com/documents/Conversion_Point_Architecture_Design.pdf - Similar pages

Google created the listing (duplicated below) from the text contained within the PDF by creating
snippets from phrases it found within the document that contains the words and/or the phrases
being searched on (just like it does with HTML pages):

“How can Conversion Point Architecture. Design. increase my leads. and sales?” Successful
websites are all about improving your conversion rate.”

Whenever possible make sure your PDF is created using a method that keeps most of the text as
regular formatable text so that the search engines can read and index it.

How to tell if the text is formatable text -

You should be able to tell what text in your pdf is formatable text by selecting some amount of the
text (the method to do this will vary depending on the application and version of the application
you're using to read the PDF). If you can select sections of text, such as individual words or
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phrases, and copy and paste this text into another application such as a text editor, then it is
formatable text.

Another way to tell if the text in a PDF is formatable text is to Export it if your application offers this
feature. If you can export the text into a format that allows you to use the text in other application
and reformat this text, then it's formatable text. For example if you can export the text into an .rtf
(Rich Text Format) file then the text is formatable text.

If it's important that your PDF does well in search results you should consider rebuilding the PDF to
ensure that it includes mostly formatable text. We’'ve done this for clients who have been given the
rights to reprint articles etc but the articles were only available in hardcopy. We scan or export all
the images and rebuild the article using formatable text.

Optimize the text in the document

If you are writing or editing the document that will become an online PDF you should optimize it just
as you would an HTML web page and include important keyword phrases in the body and
headlines etc.

Pay specialize attention to the first Headline as it may be extracted by search engines to be used in
the search engine listings (more on this later in the section on Document Titles)

Below, again, is the listing for a PDF from our site for a Google search on “improve conversion
rates”

ror] Improving Conversion Rates with Conversion Point Architecture Design
File Format: PDF/Adobe Acrobat - View as HTML

‘How can Conversion Point Architecture. Design. increase my leads. and sales?” Successful
wehsites are all about improving your conversion rate. ...
www_evisionsem.com/documents/Conversion_Point_Architecture_Design.pdf - Similar pages

The occurrences of the phrases “improve/improving conversion rates” as well as sub phrases such
as “conversion rates” and the individual words “improving”, “conversion” and “rates” throughout this
document undoubtedly helped the listing reach a higher position in the search results for this
search.

Also notice how Google extracted snippets of text that included the phrase, sub phrases, and words
being searched on to build this description for the search listing (just like Google does for HTML
pages). Google also highlighted the words being searched on within the description —

“How can Conversion Point Architecture. Design. increase my leads. and sales?”
Successful websites are all about improving your conversion rate.

A description that includes enticing phrases with the keywords being searched on highlighted
should encourage more people to click through to the PDF.

Better rankings & click-throughs www.eVisionSEM.com 5
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Include keyword-rich selling message in the Document Title

Updating the Document Title in a PDF is as important as the HTML Page Title is in an HTML web
page. Most search engines will include the PDF’s document title as the headline/link for the search
listing.

Include a good keyword-rich selling message as the document title just as you do for the HTML
Page Title for HTML web pages.

What happens when you don’t create a Document Title
If you don’t take the time to create a Document Title one of two things will likely happen.

1. Sometimes document titles will be automatically generated by the application used to create
the document. The application used to develop the document may extract some text from
the document to use as the Document Title.

Don't let this happen. The document title the application generates may not do a good job
of enticing people to click through to the PDF from the search result listings. In addition the

document title the application generates may not help the PDF rank high for any meaningful
search phrases.

2. If you don’t take the time to create a Document Title the search engine will likely create link
text for the search engine listing by extracting some text from the document. If you've done
a good job of optimizing the document and created good keyword rich headlines this may be
ok.

Here’s an example of a search engine listing for a PDF that had no Document Title

ror VOLUME ONE

File Format: PDF/Adeobe Acrobat - View as HTML

Page 10 of 263 Vol. One - Public Report. MS. GRIMES: Yes. ... 10 Monegan transcript page
24, line 8. 11 Monegan transcript page 32, line 23. ...
media.adn.com/smedia’2008/10/10/16/Branchflowerreport. source.prod_affiliate. 7. pdf -

Similar page

Search Listing for PDF that had no Document Title

There was no Document Title so Google extracted text from the document, the first line of
text in this case, which was “Volume One”.

The link text in this search listing headline, “Volume One”, is not going to help entice people
to click through to the document or help it rank for any meaningful keyword searches.

How to update the Document Title
Access to the document title will depend on the tool used to create the PDF. Usually a window will
be available from the application’s toolbar under the File command.

Try looking for commands under “File” in the toolbar such as Document Settings, Document
Summary, or Document Properties.

Better rankings & click-throughs www.eVisionSEM.com e 6
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You can also update the Document Title if have a version of Acrobat that allows you to modify the
document properties, such as Acrobat Standard or Acrobat Professional (I have not seen a version
of Acrobat Reader that allows you to update the document properties).

It's actually best to update the Document Title using a version of Acrobat that allows you to modify
the document properties because many applications automatically modify the document title they
create. Word 2003, for example, adds “Microsoft Word —“in front of the document title you create.

To modify the Document Title in Word 2003 select File / Properties.

optimizing PDFs.doc Properties

General | Summary | Statistics | Contents | Custom |

Title: | Optimizing PDFs for Search Engines |
subject: | |
Author: | George Aspland |
Manager: | |

|

Comparny: | eVision, LLC

Category: | |

Keywords: | |

Comrments:

Hyperlink |
base:

Template:  Mormal.dot

Save preview picture

0K ] [ Cancel

To update the document Title in Word 2003: Files / Properties

In Acrobat (the development tool. Not the free reader) you can usually access the document title as
follows:

File > Document Info > General, or
File > Document Properties > Description tab

Better rankings & click-throughs www.eVisionSEM.com o 7
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Description | Security || Fonts | Initial View | Custom || Advanced |

Description

File: Conversion_Point_Architecture_Design.pdf

Tite: iImprnuing Conversion Rates with Conversion Point Architecture Design

Author: 1E'u'i5ir:|n: Branford Connecticut USA

Subject: ]E'l.-'isicun designs web sites that convert visitors to leads and business

Keywords: |yeh site design, persuasion design, Conversion Point Architecture

Created: 4/29/2007 10:51:37 AM Arelitional Metdat:.

Modified: 5/3/2007 8:18:49 PM
Application: PScript5.dll Version 5.2.2

To update the document Title in Acrobat Standard 7.0: File / Document Properties

Try to include a good keyword-rich selling message as the document title. Below is the Google
search result listing for a PDF from our site for a search on “improve conversion rates” —

ror Improving Conversion Rates with Conversion Point Architecture Design
File Format: PDF/Adobe Acrobat - View as HTWML

“How can Conversion Fuoint Architecture. Design. increase my leads. and sales? Successful
websites are all about improving your conversion rate. ...
www_evisionsem_com/documents/Conversion_Foint_Architecture_Design.pdf - Similar pages

The Document Title is the highlighted headline/link in the search result listing:

Improving Conversion Rates with Conversion Point Architecture Design

Just as with HTML pages, because the phrase being searched on, in this case “improve conversion
rates” is in the document title this listing likely reached a much higher position in the search results
than it would have if the phrase was not in the title.

Also notice how Google highlights the words and phrases being searched on within the document
tile (as well as the file description it extracted from the text within the document).

The combination of a well written document title with the words and phrases being searched for
highlighted should help entice people to click-through to look at the pdf document.

Better rankings & click-throughs www.eVisionSEM.com e 38
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Link to the PDF

To get the PDF indexed in search engines add one or more links to it from pages on your web site,
preferably on pages that are already indexed. That's all it should take to the PDF indexed.

Increase web site visits from a PDF
(Humans & Search Engines)

Now you’ve got your PDF ranking better and people clicking through to it from search engine
listings, let’s look at how to improve the click-through rates for a PDF (that is getting people to
contact you or go to your web site where they may convert into leads or sales).

Add contact info

Make sure the document includes all your contact information including your web site address,
email address etc, so that people will know how to reach you and your web site whether they read
the PDF online or print it out.

Include active hyperlinks to your web site

Place a links(s) to your web site, products & services, and email links within the PDF so that people
may contact your or click through to your site while looking at your PDF online.

Content Discovery - These active links within a PDF also give search engines paths to find
content on your web site and may improve search rankings of the pages they point to. So include
links in PDF’s that you host on your web site and on PDF’s you distribute to others such as
datasheets, whitepapers, manuals and instructions, articles etc.

Here's a PDF being viewed within a browser with no active links to the web site anywhere within the
PDF:

Increase web site visits from a PDF (Humans & Search Engines) www.eVisionSEM.com e 9
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Laboratories for the 21st
Best Practices

[E3

WATER EFFICIENCY
GUIDE FOR
LABORATORIES

Introduction
v Most laboratory buildings in our country use

significantly more water per square foot than stan-

1of 12 [ - ]
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A pdf with no active links

There’s no way for any one to click through to the web site if they view this PDF online. In fact the
address to the web site isn’'t in the PDF at all (this is not unusual).

Here’s a search engine listing for a PDF on our web site.

ror Improving Conversion Rates with Conversion Point Architecture Design
File Format: PDF/Adobe Acrobat - View as HTML

“How can Conversion Point Architecture. Design. increase my leads. and sales? Successful
websites are all about improving your conversion rate. ...
www_evisionsem_com/documents/Conversion_Point_Architecture_Design.pdf - Similar pages

When searchers click through to the pdf from this listing most will see the following pdf in their
browser:

Increase web site visits from a PDF (Humans & Search Engines) www.eVisionSEM.com e 10
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Conversion Rate: The percentage of your site traffic that places an order, sends an
inquiry, subscribes to your newsletter, calls you or comes by to visit your business.

Improve Your Site’s Conversion Rate
With Conversion Point Architecture Design

“"What is Conversion Point Architecture?”

We use both art and science for your site design or site redesign to improve your
site’s conversion rate and deliver the results you want - increased sales and leads.
eVision’s evaluation of your customers, your product or service and your

A pdf with active links

Notice the hyperlink at the top of the page, www.eVisionSEM.com. It's an active link to our web site

(The logo is also an active link to the web site. More on this later).

Below is a screen shot of the last page of this 2-page PDF:

v = 55 @ [ searcn 1| &) | hoseect gl D@L 1] A | @ [ | @ 103 o A osin- | xlm

3. Begin the graphic design. Uesigners are called only When all content,
architectural elements and their structure are set. Conversion Point
Architects discuss the look and feel, content delivery, and explain how to
place the graphics to utilize eye tracking, which supports key messages.

9. Build the site. Designers are provided with detailed content and site plans
so they can focus on visuals. With the right look and feel in place, the "beta"
is tested on several prospective clients for functional user experience,
persuasive elements, problems like browser compatibility, content problems
or unanswered product questions.

10.Launch, monitor, refine. Your site is launched, your metrics noted, and site
elements are continually monitored and refined. We determine your
conversion goals and explore new presentations and elements.

Ready to have eVision design a site that converts visitors into leads and sales?
Call as at 203 481.8005, email us at sales@eVisionSEM.com or use our inquiry
form at www.evisionsem.com/contact.htm

eVision « 179 East Main Street « Branford, Connecticut USA 06405
203 481.8005 ® sales@eVisionSEM.com & www.eVisionSEM.com

Active links throughout the PDF

The links to the web site and the email address at the bottom of the PDF and within the body of the
pdf are all active links. This PDF includes plenty of opportunities for people to click through to the

web site or send us an email.

Increase web site visits from a PDF (Humans & Search Engines) www.eVisionSEM.com

o 11


http://www.eVisionSEM.com
http://www.eVisionSEM.com

Active Links when a PDF is viewed as HTML

Most search listings for PDF’s include an option to view the PDF as a web page. Here’s a search
engine listing for a PDF on our web site again. Notice the View as HTML link:

Web Images Video MNews Maps Gmail more v

GO ngle pdf site-evisionsem com |[ Search ] Eo——

Preferences

Web

ror Improving Conversion Rates with Conversion Point Architecture Design
File Format: PDF/Adobe Acrobat - View as HTML

eVision. = 179 East Main Street = Branford, Connecticut USA 06405. 203 481.8005 »
sales@eVisionSEM.com = www_eVisionSEM.com. www.eVisionSEM.com ...

v evisionsem comidacuments/Conversion Point Architecturs Desion ndf - Similar naoe

Option to View as HTML in Google SERP

I don’'t know how many people actually view pdf’'s this way. This feature does a terrible job, but
here’s the above PDF viewed as HTML:

w [EEI'l@htm:f,'www‘lahszlcenmry.g... | Gl mereving comversion Ra... xl 1 fHome ~ [ 0 Print

- e
This is the html version of the file http /fwww evisionsem com/documents/Conversion_Puoint_Architecture_Design pdf

G o o gl e automatically generates html versions of documents as we crawl

To link to or bookmark this page, use the following url: neep: / /wne_geegie. com/

q=cache: ZpCRRTTES2kI: comd Comversiom Foint Azchite s - ez comzh; lnkiea=ziglTus

Google i neithar qfffiiated with the authors of this pags nor responsible for its comtant

These search terms have been highlighted: improving conversion
These terms only appear in links pointing to this page: rates

www.eVisionSFM.com More Traffic. More Business!

Conversion Rate: The percentage of your site traffic that places an order, sends an
inquiry, subscribes to your newsletter. calls you or comes by to visit vour business

& Internet

+ /2 Improving Conv... ’(,jﬁ

oy X 5 ¥ - e & e = & s: 5 [4 z
14 start ra cOCEHTEADE [B] 2 Micosoft Of... ~ | @ S:levisionServic... | [ 3 Micosoft Of...

A PDF Viewed as HTML in Google

Again when viewed as and HTML it's pretty horrible, but at least the embedded hyperlinks work and
people will likely click through to the web site.

Increase web site visits from a PDF (Humans & Search Engines) www.eVisionSEM.com o 12
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How to convert URL’s into active hyperlinks in a PDF

The way to imbed active links within a PDF will vary depending on the tool used to create or modify
the pdf. Some tools may allow you to specify that you want web addresses to be active in the pdf
that is created. If the tool you're using does this, great.

However we’ll make the assumption that you'll layout your document using a tool, such as Word,
and save it as a pdf without the web addresses automatically being converted to active links. We'll
show you’ll how to turn the web addresses into active links using the Acrobat development tool
(Acrobat Standard 7.0 in this case). Note - I've seen Word to Acrobat tools turn URL'’s into active
links automatically at times, but often it does not or it doesn’t do all the URL’s.

Tip: Highlight your Links

Acrobat 7.0 Standard will not change the text color to
blue or add an underline when it converts the text
URLs to active links.

As you lay out your document, highlight your web and
email addresses so they will standout as active links.
Ideally use the expected blue color text and consider
underling the text too, e.g. www.domain.com

Create links from URLS using Acrobat 7.0 Standard

Export your document as a PDF

Open the document with Acrobat

Choose Advanced > Links > Create from URLs in Document (see image below)

In the Create Links Dialog window either select All or enter a range of pages and click OK.

e

ientificAmerica_special_lssue_0904.pdf]

ments  Tools EEGUEREEE Window Help - | &8 X
- @ 1] Arcessibility ¥ |+ 7 Send for Review ~ Iﬂ Secure + é Sign *
= | - Acrobat Distiller .@ help -
4 | Digital Editions 4
Export All Images... ‘ »
T Forms 4 % »
JavaScript L4 T ﬂ
| Links | Create from URLs in Document. ..
A Mumber Pages... Remove Al Links from Document...
—., . Security Settings...
(r' Trusted Identities... ) i .'\ ','r
L/ | Web Capture 4 I_ /
_ |[v]userocal Fonts Shift+Ctrl+Y
Ao Qverprint Preview Shift+Ctrl+7 gicdl ‘
comatant mav noint the woav hoveand aonnral relativise |

Choose Advanced > Links > Create from URLs in Document

Increase web site visits from a PDF (Humans & Search Engines) www.eVisionSEM.com e 13
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That's it. Acrobat will convert all the web and email addresses it detects within the text of your PDF
into Active hyperlinks.

How to turn any text or image into an active link

In addition to converting URLSs to links you can turn just about any text or image in a pdf into active
hyperlinks. This gives you the flexibility to turn any text within the body of your document into an
active link. You can also incorporate a navigation system similar to that found on a web site
allowing you to provide links to pages in a site without having to include long URL’s within your
PDF.

Below is a screenshot of the top portion of a PDF we created for a client:

)ly =) 55 @ @ searcn || & | T seect il |- B - 3] || © [e% |- @ 03| B o A s - |- wnR
Home | Site Map | Contact Us www.delimaging.com Imaging Systems
StreamView

Continuous High-Speed Streaming Video for up to 8-hours over gigabit ethernet

Designed for video recording applications such as
sports events, facility or production line monitoring,
gait analysis, or traffic flow, StreamView provides a
low-cost alternative by streaming VGA resolution
video to host PC memory for several seconds or to
disk array for several hours. Let SVSi deliver a full
camera system with computer, cabling, and software
fully tested before leaving the factory.

StreamView is a high-speed camera
capable of streaming 640x480 (VGA)
video at 250 frames-per-second or

A PDF with text and image links
In addition to the active web address in the banner, the phrases “Home”, “Site Map”, and “Contact”
are links to pages on the web site as is the logo in the banner. This banner looks very similar to the
banner on the client’'s web site.

Using Acrobat (Acrobat Standard 7.0 in this case) here’s one method to turn just about any text or
image into an active hyperlink.

How to create text and image links using Acrobat 7.0 Standard

1 Go to the page in the PDF where you want to place the link.

2 Choose Tools > Advanced Editing > Advanced Editing Tools / Link Tool.

Increase web site visits from a PDF (Humans & Search Engines) www.eVisionSEM.com o 14
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Standard - [ScientificAmerica_special_lssue_0904.pdf]

Document Comments WGGEN Advanced Window Help

= 5-&- @  Commenting * ¥| comment & Markup ~ g7 Send for Review ~ (£
- Drawing Markups 4
: - - O3 . ? = @) Hebp -
L [ Basic » < 0 p
ELAPILY 1al uuifies grarivy Wil e walies o %
Zoom 4 hel pacimniiats
LENELY WMIVE Advanced Editing & Select Object Toal :::::
e haRaity
1h:lnur.lrwm Measuring ¥ U] Artide Tool '::L‘;'
pERchorspacy Typewriter 4 ﬁ Crop Tool e
) [
Object Data 4 Link Tool
_ |\a — RICAl
E Digital Signature Tool
zi TouchUp Text Tool —
Show Advanced Editing Toolbar —

Choose Tools > Advanced Editing > Advanced Editing Tools / Link Tool

3 Drag a rectangle around the area you want to define as a link. When you release the mouse
button, the Create Link dialog box appears.

4 Click the Open a Web Page radio button in the Create Link dialog box.

Create Link

Link Appearance

Link Type:  Visible Rectangle l-:-] Line Style: ' Sglid '-%]

Highlight Style: | Invert ] Color ||
Line Thickness: [ Thick e

Link Action
I -
\_ Go to a page view
: Open a file

Open a web page

=
.’ Custom link

Link to the Web by choosing
Open a Web Page button in the Create Link dialog box.

5 Click the Next button and the Edit URL dialog box appears. In the Address field, type the URL of
the website to which you want to link and click OK.
Edit URL

Enter a URL for this link:

[http: / fwww foregosystems.com =
o)
Enter a URL for the link.
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Tip: You can add parameters to your links

Consider adding unique URL'’s or adding tracking
parameters to the URL’s so you have more tracking
options with your analytics.

PageRank and PDF’s

The same link popularity analysis (Link Pop, PageRank, whatever you want to call it) appears to
apply to PDF’s as it applies to HTML pages.

For competitive keyword phrases you'll want to apply the same technigues as you would for a
HTML web page such as including links to the PDF from other pages both on and off your web site .

Here’s an example of a PDF that ranks high against lost of competition —

In a Google Search for “w4” or “w-4", the listing below was the first listing in the search results from
among over 30 million results. This is the IRS’s PDF version of the W-4 form.

[PDF]

2008 Form W-4

File Format: PDF/Adobe Acrobat - View as HTML

Form W-4 (2008). Purpose. Complete Form W-4 so that your. employer can withhold the correct
federal income. tax from your pay. Consider completing a new ...
www.irs.gov/publ/irs-pdf/fw4.pdf - Similar pages - Note this

Google shows about 500 pages from other web sites that link to this page. This page is probably
reaching position 1 in this search, from among millions of competing web pages and files, because
of the number of times “W-4" is mentioned in the pdf, the number and quality of the links pointing to
it from other web pages, and due to the link popularity (trust, etc.) of the irs.gov sub web and the
pages that link to this PDF from within the irs.gov sub web.

In our experience we don't see lots of PDF’s reaching top positions for meaningful competitive
searches. This likely has to do with the link popularity of most PDF’s, they typically are not linked to
as much as HTML pages. This is especially true of internal site linking. If you put some effort into
“promoting” you PDF’s, both from within your web site and from other web sites, you can get PDF’s
to reach high positions in the search results.

In summary, PDF"s do well enough in search results especially for less competitive searches. And
again, the links within the PDF’s do get crawled which can get new content indexed and may help
improve the rankings of the pages pointed to.
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About George Aspland

George Aspland is founder and President of eVision a firm providing online marketing services to
organizations around the world. eVision increases targeted traffic to its clients web sites while
improving the ability of the web site to convert those visitors into inquiries, leads, and new business
using its proprietary Conversion Point Architecture process.

Mr. Aspland speaks regularly on the subject of Search Engine Optimization (improving results from
search engines) and has written a book, The Guide to Search Engine Marketing, a step-by-step
guide to search engine marketing used by organizations who wish to optimize their own web sites.

Aspland also writes an online marketing blog/newsletter, which is sent to webmasters and
marketing executives. Visit the blog to sign up for the newsletter, www.evisionsem.com/blog.

About eVision
Since 1998, eVision has been delivering dramatic, measurable results for companies and
organizations, from small to large, around the world.

eVision increases targeted traffic to a web and dramatically improves the site’s ability to convert
those visitors into leads and sales More Traffic. More Conversions. More Business!

We drive targeted traffic to a web site through legitimate search engine optimization (SEO), pay-
per-click (PPC) search engine marketing tactics and online promotion while working to ensure the
web site turns those visitors into inquiries, qualified leads, and new business.

eVision uses its proprietary Conversion Point Architecture process to design user focused, search-
engine friendly web sites that help convert visitors into customers. Conversion Point Architecture is
a proven combination of art and science drawing from many fields including psychology, the
usability field, web-buying behavior research and web technology and typically includes
usability/conversion rate evaluations, target audience analysis, defining site objectives, user testing,
advanced site analytics, complete content reviews, site architecture design, and site development.

eVision, LLC

179 East Main Street

Branford, Connecticut USA 06405

203 481.8005 e« sales@eVisionSEM.com ¢ www.eVisionSEM.com
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